/'@\ Pilar Bisnis Perusahaan
@® Company’s Business Pillars
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Heritage
Destination

Merupakan pilar bisnis utama Injourney
Destination Management sebagai pengelola
cagar budaya pasca pugar yang ada di
Indonesia yang meliputi : Candi, Keraton dan
Bangunan bersejarah.

¢ Candi Borobudur

e Candi Prambanan

¢ Keraton Ratu Boko

Is the main business pillar of Injourney
Destination Management as a manager
of restored cultural heritage sites in
Indonesia, including temples, royal
palaces, and historic buildings.

e Borobudur Temple

e Candi Prambanan

e Keraton Ratu Boko

Cultural
Destination

Merupakan pilar bisnis pengembangan
destinasi berbasis pengalaman budaya yang
edukatif dan inspiratif berupa: Taman Budayaq,
Museum dan Pusat Spiritual.

¢ Taman Mini Indonesia Indah

¢ Borobudur Spiritual Sanctuary

¢ Museum Samudera Raksa

Is the business pillar for developing
destinations based on educational and
inspiring cultural experiences, such as
cultural parks, museums, and spiritual
centers.

e Taman Mini Indonesia Indah

e Borobudur Spiritual Sanctuary

e Museum Samudra Raksa



Tourism
Amenities

Merupakan pilar bisnis penunjang berupa
fasilitas tambahan di dalam maupun di luar
kawasan destinasi, berupa: hotel dan
restaurant.

e Manohara Resto

¢ Dagi Abhinaya

¢ Rama Shinta Garden Resto

¢ The Manohara Hotel Yogyakarta

Are supporting business pillars in the form
of additional facilities inside and outside
the destination areaq, such as hotels and
restaurants.

e Manohara Resto

e Tainted acting

e Rama Shinta Garden Resto

e The Manohara Hotel Yogyakarta

Injourney

Merupakan pilar bisnis berupa aktivitas seni
dan budaya yang berhubungan dengan
pariwisata, meliputi: Pertunjukan Seni,
Petualangan Budaya, dan Musik.

¢ Sendratari Ramayana

e Drama Tari Legenda Roro Jonggrang

¢ Shinta Obong

e Swara Prambanan

e Prambanan Jazz

¢ Dolan Ria Prambanan

Are business pillars in the form of arts and
cultural activities related to fourism,
including art performances, cultural
adventures, and music.

e Ramayana Dance

e Dance Drama Legend Roro

Jonggrang

e Shinta Obong

e The Sound of Silence

e Jazz Orchestra

e Dolan Ria Prambanan



MENYAJIKAN

: Kegiatan dan Lini Usaha

Presenting Heritage: Activities and

WARISAN

USAHA UTAMA YANG DIJALANKAN

Usaha utama PT Taman Wisata Candi Borobudur,
Prambanan dan Ratu Boko (PT TWC) adalah
mengelola dan mengembangkan destinasi wisata
berbasis sejarah, budaya, dan edukasi. PT Taman
Wisata Candi Borobudur, Prambanan dan Ratu Boko
(PT TWC) juga menyedickan layanan pariwisata,
mengelola taman budaya dan destinasi rekreasi, serta
melakukan pelestarian cagar budaya seperti Candi
Borobudur, Candi Prambanan, Keraton Ratu Boko, dan
Taman Mini Indonesia Indah.

PRODUK DAN LAYANAN

PT Taman Wisata Candi Borobudur, Prambanan dan
Ratu Boko (PT TWC) adalah Badan Usaha Milik Negara
(BUMN) yang bergerak di bidang pengelolaan
destinasi kelas dunia, dengan fokus pada wisata
sejarah dan budaya Indonesia. Empat pilar utama PT
Taman Wisata Candi Borobudur, Prambanan dan Ratu
Boko (PT TWC) adalah Heritage Park, Cultural Park,
Amenities, dan Aftractions. Cagar budaya yang
dikelola olenh PT Taman Wisata Candi Borobudur,
Prambanan dan Ratu Boko (PT TWC) antara lain
adalah Candi Borobudur, Candi Prambanan, Keraton
Ratu Boko, dan Taman Mini Indonesia Indah.

Lines of Business

Main Business Activities

The main business activity of PT Taman Wisata Candi
Borobudur, Prambanan dan Ratu Boko (PT TWC) is to
manage and develop historical, cultural, and
educational-based fourist destinations. PT TWC also
provides tourism services, manages cultural parks and
recreational destinations, as well as conducts
preservation of cultural heritage sites such as
Borobudur Temple, Prambanan Temple, Ratu Boko
Palace, and Taman Mini Indonesia Indah.

Products and Services

PT Taman Wisata Candi Borobudur, Prambanan dan
Ratu Boko (PT TWC) is a State-Owned Enterprise
(BUMN) engaged in the management of world-class
destinations, with a focus on historical and cultural
fourism in Indonesia. The four main pillars of PT TWC
are Heritage Park, Cultural Park, Amenities, and
Aftractions. The cultural heritage sites managed by PT
TWC include Borobudur Temple, Prambanan Temple,
Ratu Boko Palace, and Taman Mini Indonesia Indah.



TRANSFORMASI
DIGITAL
MENYELURUH

COMPREHENSIVE DIGITAL
TRANSFORMATION

Mempercepat transformasi
digital untuk meningkatkan
efisiensi operasional
pengunjung.

Accelerating digital
transformation to improve

operational efficiency for visitors. |

PENINGKATAN
KUALITAS SUMBER
DAYA MANUSIA

HUMAN RESOURCE
QUALITY ENHANCEMENT

Peningkatan layanan pariwisata
menjadi fokus PT Taman Wisata
Candi Borobudur, Prambanan
dan Ratu Boko (PT TWC) melalui
investasi besar dalam
pengembangan SDM, pelatihan
berkelanjutan, kepemimpinan
lokal, dan budaya inovasi.

Improving tourism services is PT
TWC's focus through significant
investments in human resource
development, continuous
fraining, local leadership, and a
culture of innovation.

SUSTAINABILITY &
GREEN TOURISM

SUSTAINABILITY &
GREEN TOURISM

PT Taman Wisata Candi
Borobudur, Prambanan dan Ratu
Boko (PT TWC) berkomitmen
mengembangkan destinasi
wisata berkelanjutan melalui
pelestarian budaya, praktik
ramah lingkungan, dan
dukungan terhadap Sustainable
Development Goals (SDGs).

PT TWC is committed to
developing sustainable tourism
destinations through cultural
preservation, environmentally
friendly practices, and support
for the Sustainable Development
Goals (SDGs).

INOVASI DAN PENGEMBANGAN USAHA

Innovation and Business Development

PENGEMBANGAN
PRODUK WISATA
TERINTEGRASI

INTEGRATED TOURISM
PRODUCT DEVELOPMENT

PT Taman Wisata Candi
Borobudur, Prambanan dan Ratu
Boko (PT TWC) mengembangkan

wisata budaya, alam, dan
spiritual untuk menghadirkan
pengalaman otentik sesuai tren
global.

PT TWC develops cultural,
natural, and spiritual fourism to

provide authentic experiences in

line with global trends.

GLOBAL BRANDING
DAN KEMITRAAN
INTERNASIONAL

GLOBAL BRANDING
AND INTERNATIONAL
PARTNERSHIPS

PT Taman Wisata Candi
Borobudur, Prambanan dan Ratu
Boko (PT TWC) akan
meluncurkan campaign
branding global untuk
menjadikan Borobudur,
Prambanan, dan Ratu Boko
destinasi wisata budaya
internasional.

PT TWC will launch a global
branding campaign to position
Borobudur, Prambanan, and
Ratu Boko as infernational
cultural tourism destinations.



